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A
S A child, Adrian Ang 

grew up suffering from 

constant  bouts  of

asthma attacks.

“I woke up quite often 

in the middle of the night struggling 

to breathe. Very often, my mother 

had to rush me to the hospital in the 

middle of the night in a panic, just so I 

could get medical attention,” he re-

counted in a recent interview with 

The Business Times.

It was these experiences many 

years ago that sowed the seeds for Mr 

Ang to develop his company – AEVice 

Health. 

“I saw first-hand the pain and anxi-

ety that my mother, as a parent, had 

to go through, just to make sure that I 

could be well again,” said Mr Ang as 

he explained why he wanted to work 

in the healthcare industry with the 

aim of developing a device that could 

help children deal with asthma.

In 2016, two years after graduat-

ing from Nanyang Technological Uni-

versity, he met one of his professors, 

Ser Wee, for coffee, who told him 

about a workspace that he had in Ayer 

Rajah Crescent.

They decided to join forces and 

create the company together, with Mr 

Ang becoming chief executive officer.

They were joined by two others: 

Edmund Shao and Rex Tan, who 

would also be co-founders as well as 

business development head and chief 

technology officer respectively.

Mr Tan drives the technology ef-

forts of AEVice Health, while Mr Shao 

focuses on the customer and client 

side of the business and looking for 

more potential customers.

AEVice Health’s mission is to de-

velop wearable devices for people 

with asthma conditions, and the first 

one they came up with is targeted at 

children.

Called “AireSone Junior”, parents 

will be able to monitor the vital signs 

of their children, with the device even 

notifying them if an asthma attack is 

imminent. 

For doctors, the device will mean 

that now, they will be able to look at 

the historical data sets of their pa-

tients. According to Mr Ang, doctors 

will be able to “better understand 

their conditions and prescribe medic-

ations as well as measure the efficacy 

of their treatment plans”.

Though AireSone Junior has not 

gone on sale yet, a crowdfunder that 

began in early-September has seen 

more than a thousand people express-

ing their interest and making pre-or-

ders. 

Those keen in the AireSone Junior 

come primarily from the US and the 

UK. Depending on how the sales go 

after the first crowdfunder, AEVice 

Health will set up an office in either of 

those two countries.

When manufacturing the AireSone 

Junior, Mr Ang said the top priority 

was ensuring the standards and qual-

ity were top-notch.

The initial manufacturing will be 

done in Singapore so they can keep a 

closer eye on the process and ensure 

that safety standards and compliance 

are met, said Mr Ang.

In the long term, however, they ac-

cept that scaling up on a large scale in 

Singapore could prove too expensive 

so the plan is to eventually shift pro-

duction overseas.

One challenge that AEVice Health 

has been facing is dealing with the reg-

ulations,  safety requirements and 

standards that differ from country to 

country.

The co-founders have also found it 

a constant battle to keep up with the 

rapid pace of technological innova-

tion in healthcare, as well as the 

changes in regulatory framework as 

technology advances. 

Mr Ang gave one example of this: 

In the European Union (EU), a previ-

ously harmonised regulatory stand-

ard called the CE Mark (Conformity 

Europe Market) is being destabilised 

by Brexit. 

Depending on how the Brexit nego-

tiations pan out, there remains a grow-

ing uncertainty over whether the UK 

will still continue to use the CE Mark, 

or if they will even be allowed to. 

For  now,  Mr  Ang  and  his

co-founders intend to make their 

mark on Singapore’s healthcare in-

dustry, which they said would experi-

ence three big changes over the next 

decade.

The first is the proliferation of 

wearable devices like Fitbits and their 

AireSone Junior, which they describe 

as important means to monitor a per-

son’s health and vital signs.

The second change they say is 

coming will be the use of artificial in-

telligence to “accurately predict the 

occurrence of an oncoming relapse, 

like heart attacks, or asthma attacks”.

The third change, in their eyes, is 

the creation of unified devices that 

combine the effects of the first two 

changes.

This could mean an all-in-one 

device that can predict how lifestyles 

affect a person’s health, their likeli-

hood of developing certain diseases, 

and being able to suggest ways to min-

imise the chances of developing that 

disease. 

Mr Ang said the AireSone Junior 

has the potential to help people bet-

ter understand their respiratory signs 

and address problems at an early

stage.

The device will collect information 

from patients with their consent, and 

help healthcare professionals and in-

stitutions manage the data to im-

prove the lives of their patients.
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P
ICTURE this. A crowd of wo-

men aged 25 to 45 filling a 

large exhibition hall  to-

gether with their partners, 

walking along aisles

packed with vendors selling products 

for their little ones. Everywhere they 

go, they buy.

Baby and child fairs hold a treas-

ure trove of data, and William Chin 

knows it.

His company, Mummys Market, 

might run eight fairs each year that 

see about 800,000 participants and 

nearly  S$100  million  worth  of  

products being transacted, but they 

certainly do not call themselves an ex-

hibitions organiser.

It’s a tech and marketing firm, said 

Mr Chin, founder of Mummys Market. 

He told The Business Times that retail 

data is at the heart of everything they 

“Despite being ready and eligible 

for an IPO on the Catalist board now, 

we have decided to go for the main-

board in the future instead, while we 

scale Mummys Market and its plat-

forms beyond Singapore.”

The firm intends to expand to 

South-east Asia through acquisitions, 

while continuing to focus on using 

data to drive the online, offline and ex-

hibitions shopping experience.

have is a family-based user; it's not 

just a mother."

He recalled how when he first star-

ted the business, people would ask 

him whether he wanted to be a small 

fish in the ocean, or king of the pond. 

He chose the latter.

“But that doesn't mean the pond 

cannot begin to flow into the lake, 

and start becoming a part of the

ocean.”
chongkmc@sph.com.sg
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Helping others breathe easy

Data – the mummy of baby fairs

AEVice Health CEO Adrian Ang (third from left) with (from left) chief scientist Ser Wee; head, growth hacker, 
Edmund Shao; and CTO Rex Tan. PHOTO:  AEVICE  HEALTH

EMERGING ENTERPRISE

AEVice Health wants to develop wearable devices  for people  with  asthma, starting  with one targeted at children.  BY BRYAN QUEK

Mummys Market  has  about 80%  of  Singapore’s  pregnant mothers’  data and over  75%  of  the  market share in  the  baby fair sector.  BY CLAUDIA CHONG

Though  AireSone  Junior  has  not  gone  
on  sale  yet,  a  crowdfunder  that began
in early-September  has  seen  more than
a  thousand people  expressing  their 
interest and making  pre-orders.

“We are  going  to go  into  fashion,  
groceries,  cosmetics  – anything  that  a  
family  needs,  anything  that a  woman  
needs. Because what we have  is  a  
family-based user;  it's  not  just  a  mother.”
William Chin, founder of Mummys Market

This company is one of the 15 finalists 
of the Emerging Enterprise Award 2018. 

Jointly presented by 
The Business Times & OCBC Bank, 

the Emerging Enterprise Award 2018 
honours the bold ambition of Singapore's 

young businesses which are under 
ten years old, and have an annual turnover 

of up to S$20 million. It is supported by 
ACORN Marketing & Research Consultants, 
Enterprise Singapore, INSEAD, MasterCard, 

RSM Chio Lim, Singtel & Wavemaker. 
The winners will be unveiled at a 

gala dinner on September 21.
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